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1. Introduction
Women do business in very different way than men.

Surveys show that, just as women's and men's representation in the business world differs, the
reasons for women's entrepreneurship differ from the man’s one. According to the most
comprehensive study on women's entrepreneurship "Life strategies for entrepreneurs and
entrepreneurs at the turn of the millennium" by the Sociological Institute of the Academy of
Sciences of the Czech Republic, men mostly see a new opportunity to build their own
business in fulfilling their ambitions — use the opportunity in the market, they see the chance
to succeed in hard competition.

Women, by contrast, start less often their business by fulfilling their own ambitions.
Sometimes they see it as a starting point for a complicated life situation - some women deal
with the state of existence as a result of job loss, one of the most common motives for women
to enter into business, is to better align family care with the necessity of financing the living
costs.

A common model of women entrepreneurs is also the so-called "right hand of husband". In
such a model, the impulse to enter a business comes from a man who conveys his wife to
cooperate in his business. The man is also the imaginary head of a family business that
strategically leads it. His woman is usually in charge of administrative and organizational
support.

But when women start doing own business, they are successful. And not just in purely
women's disciplines such as cosmetics, fashion, child-care services etc., some of them are
successful in the fields that are considered to be the domain of men.

As the previous lines show, the business world is now fully open to women, and they can be
very successful in it. It does not mean that all prejudices have already been overcome. There
is a need to face them and also to encourage young women not to worry about entering the
business.
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2. Female Entrepreneurship in the Czech Republic

The situation of women's business has changed greatly in recent years.

From the results of the survey and analysis of the Association of Small and Medium-Sized
Enterprises and Tradesmen of the Czech Republic (AMSP CR), Zeny s.r.o. and the Ministry
of Industry and Trade (MPO) the number of women who have now decided to start a business
and do business independently grows sharply. The number of women who have established a
new business is twelve times higher than the number of newly-established men owned
businesses.
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Although men still dominate in business, their numbers have stagnated in recent years, and we
see the trend of dominating steady growth in the number of women entrepreneurs. In 2015,
the number of female entrepreneurs increased by another 7223, while only 609 men were
added.



Half of the women who started business to go to the service area, followed by small business,
the absolute minimum of women opted for the industry, except for small handmade
production.

Year-on-year growth of the Czech Republic's entrepreneurs by
sex in 2006-2014
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Number of entrepreneurs (males - females) and total number of
trades licenses (males of females) in the years 2005 - 201420 (note
the numbers of entrepreneurs are both active and inactive)
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The highest shares of female entrepreneurs, were in the following sectors: professional,
scientific and technical activities and real estate activities. The third most significant
proportion of female entrepreneurs (of all working women) was recorded in finance and

insurance (more than one fifth).

The share of women among entrepreneurs with a university degree has grown quite
significantly, especially until 2013. In 2005, this share was 28% and in 2013 it reached 40%.
In the following year, there was a fall to 36%, but already in 2016, the proportion of women

among entrepreneurs increased to 38%.

The proportion of female college students in all female entrepreneurs increased from 20.3% to
30.4% in 2005-2014, more than ten percentage points. Following a decline in 2015, this share
rose again to close to 30%. The proportion of college educated among entrepreneurs ranged
between 20-22%. In 2016, it reached 23%.

Higher educated women do business more often than men with this level of education.

University share of female and male entrepreneurs
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It is clear from the graph that university-educated women in business predominate.

Increase in the number of female entrepreneurs in the regions
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In all regions, there is a faster increase in female entrepreneurs. The highest increase is in the
cities around Prague.

2.1 Reconciliation of work and family




According to Eurostat, the Czech Republic and Slovakia rank among the lowest share of
part-time workers in the EU. Experience from Western Europe shows that the more flexible
the labour market, the lower the unemployment and the higher productivity.

How can the employer help you to combine work and family care?

Jak by Vam zaméstnavatel pomohl skloubit péci o dité a praci?
(zdroj Jobs.cz; 1295 odpovédi / vyjma téch, ktefi to viibec nefesi)

B MoZnosti pracovat na zkraceny
uvazek.

M MoZnosti pracovat alesponi
tast tydne z domova.

H Firemni Skolkou, v niZ bych
mohl/a nechavat déti.

' Flexibilni pracovni dobou.

Zvladnu to sam bez pfispéni
zaméstnavatele.

The fact that employers are not flexible causes the outflow of employees into business.

For women is a crucial factor in deciding to start a business which offers to combine work and
family life. The main motivation for three quarters of women is the organization of working
time, two thirds consider it as a way to independence; on the contrary, just every seventh
woman wants to start doing business because she has a business idea.

Entrepreneurs report significantly higher satisfaction with theirs way of work than the
employee.



Comparing Satisfaction with Businesswoman X Employee Life
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You can see almost twice as high satisfaction of women in business to women in normal job.
It is another obvious the reason why increases the number businesswomen. Business women
are much happier with their lives and income than women in employment.




2.2 Women and small craft businesses in the Czech Republic

In the Czech Republic, according to the Czech Statistical Office, in the year 2016 there were 1
144 417 legal and physical persons with a total number of employees ranging from 0 to 249,
of which 881 509 were persons and 262 908 were legal entities.

In total, for legal and natural persons with the number of employees 0-249 has grown by
3,717 from 2015.

The share of small and medium-sized enterprises in the total number of active business
entities in the year 2016 was 99.8%.

We have no exact statistics on small business divisions for those owned by men or women,
there is only AMSP Research.




What motivates women to become a businesswoman?

Moznost si sdm usporadat pracovni dobu [IIIININEGEGEE 73

Nezavislost na rozhodovani ostatnich |GGG 66

Jde 0 moZnost naplno vyuZit své schopnosti NN 2

MozZnost se financné zajistit  [INNEGTGEGGGGE 4?

MozZnost dosdhnout prestizniho postaveni [l 18

Mam podnikatelsky napad Il 14

Mam podnikatelsky vzor, ktery mé inspiruje |l 9

Jde o sluzbu verejnosti 1l 8

Zku$enosti v rodiné / mezi prateli M 6

Soucasna situace preje podnikani W 3

It can be seen that women believe, partially solves its time mode and are aware of it benefit of
independence. Unfortunately, every seventh woman only wants to start business, because she
has business idea. It means women go a little more behind intuition. It can result at the end in

business failing.

In what field are women doing business?

Poskytovani poradenskych sluzeb
Prace zdomu (administrativa)

MLM (Oriflame, Avon, Just a dalsi)
Prodej vlastnich produktd/hand-made
Prodej vlastnich vyrobkt pfes internet
Info-podnikani (prodej know-how atp.)
Uméni

Kadernictvi / kosmetika

Ekonomické cinnosti (Ucetnictvi, dané atp.)
Stavebnictvi, technicka odvétvi
Odévnictvi / mdda

Ubytovaci sluzby
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It is obvious that women prefer activities, where they have a looser mode in the sense of
possibility work from home or flexible time management.



Interestingly, in sum almost a third of them consider counselling activities, however does not
correspond with demand in the market.

Nearly one third of women go to counselling, making use of work from home. However, there
are also small cafes, tea shops or hand-made shops, as well as the interest in running e-shops.
There is a slight interest in running a boutique with textiles, pastry shops or kindergartens.

2.3 Labor opportunities in the sector

malke it!

The Handmade Revolution

2.4 E-Commerce in the Czech Republic

The Czech Republic can boast a very dense network of online shops, currently running around
38,500, which is five hundred more than in 2015. As for the "e-shop" itself, the popularity of
various commercial solutions is slowly but surely increasing, it is already used by 59% of
Czech e-shoppers. The percentage dropped compared to last year's number of e-shops built on
open source foundations (37%) and also the number of e-shops created on different individual
platforms (4%).

The global e-commerce turnover for 2016 was more than $ 1.9 trillion. Compared to this
amount, our 100 billion may seem like a drop in the sea, but when compared with the other
countries and take into account the population and the overall market situation, they are
amazing numbers. In addition, E-shops account for only 9% of the total retail turnover, thus
still having a tremendous potential for growth, which is also seen in comparison with last
year,

https://www.mujprvnieshop.cz/?gclid=CiwKCAiAnSrTtUBRA3EiwAUCWDb2-1D0I9ycRaWkn
CGcrbucLfoQol3R44vy1Rr5ST2M-tGxJeWwBVESHRoCK9wQAvVD BwE

3. National policies


https://www.mujprvnieshop.cz/?gclid=CjwKCAiAn5rUBRA3EiwAUCWb2-lD0I9ycRaWknCGcrbucLfoQol3R44vy1Rr5T2M-tGxJeWwBvE5HRoCK9wQAvD_BwE
https://www.mujprvnieshop.cz/?gclid=CjwKCAiAn5rUBRA3EiwAUCWb2-lD0I9ycRaWknCGcrbucLfoQol3R44vy1Rr5T2M-tGxJeWwBvE5HRoCK9wQAvD_BwE

Czech government adopted SMALL AND MEDIUM ENTERPRISES SUPPORT
STRATEGY 2014 —2020 in which there is no word of support female self-entrepreneurship.

Also in the Action Plan for the Support of Small and Medium-sized Enterprises for 2017 is
nothing about female entrepreneurs, nor about support of handmade trade. In point 21. only
they speak about Greater promotion of apprenticeship education - craft support.

In the Czech Republic, we don’t have craft chambers, in some regions are part of Chamber of
commerce. We do not have mandatory membership in chambers of commerce.

3.1 National policies supporting female self-entrepreneurship

The only document in this area is Governmental Strategy for Gender Equality
in the Czech Republic for 2014-2020.

We can read 2 goals only:

7. Systematic support for women entrepreneurship, implementation of targeted programs to
increase

of female entrepreneurs

8. Monitoring the situation of involuntary entry entrepreneurship and motivation of employers
to provide standard employment contracts, (combating job-based practices on the "shark
system").

The Ministry of Labour and Social Affairs announces programs funded from EU funds to
support women starting entrepreneurship, but it has no comprehensive strategy or system.

A number of non-profit organizations are trying to support women starting with
entrepreneurship, funding these organizations is very difficult, they have to rely on donors or
programs announced by big companies.

3.2 Laws in support of handmade trade

We have no special laws in this area.

In most cities, it is only possible to sell goods and provide off-site services (it must have
approval decision) at a place that has been included in the list of markets, public markets,
market places, restaurant gardens, places for goods and forward-looking sales , outlets. These
sales are governed by a Market regulation - that is different in each city.



3.3 Fiscal and taxation aspects in the Czech Republic for the sale
of handicrafts

One of the few advantages that the craftsmen have in our country is the possibility to apply
the flat rate up to 80 %. But this advantage can only be used by those with very small
business - up to CZK 1 million of turnover.

Tax return processing

,Pro zpracovadni danového prizndni
vyuzivam sluZeb dariovych poradcii.”

,Darové pfizndni
zpracovavd viastni
ucetni.” ,,Dariové prizndni
zpracovdvdm ja sama.”

,Danové priznani
Zpracovadvd externi

v ey ,Danové priznani
ucetni.

zpracovadvd nékdo jiny,
kdo ale neni ucetni.”



4. Hand-Made (a short preamble)

https://navolnenoze.cz/blog/handmade/

4.1 Profile of the Handmade

In the Czech Republic handicrafts have a long tradition. A lot of people, mostly women, have
been making jewelery, because glassworks are typical of our country.

After our revolution the state completely changed the funding of apprenticeships, and it
caused at a complete collapse of crafts.

Some crafts are already completely lost.

Recently, especially women - mothers have discovered the beauty of manual work again, and
this causes her new development.
Customers have also begun to become interested in hand-made products.

look at the short film
http://www.tarak.cz/rucni-prace-jako-odraz-harmonie-vesmiru/



http://www.tarak.cz/rucni-prace-jako-odraz-harmonie-vesmiru/

4.2 Handmade production market
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Which handmade products do you prefer to buy?



Ktoru kategoriu handmade vyrobkov najradsej kupujete?

ZAKLAD: Zaklad: Ti, ktori kupuji handmade vyrobky, N=465
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Hand made — sales portals with provisions

www.webtrziste.cz - provize 9%
WWWw.potvor.cz - provize 10%
www.tisicveci.cz - provize 7%

www.umcentrum.cz - provize10%
WWW.Simira.cz - provize 8%. charitativni projekty pouze 1%
www.simira.cz/lesan - provizel%
www.fler.cz - provize 11%
www.kreativnigalerie.cz - provize 11%
www.mimibazar.cz - poplatek jen za ¢lenstvi
Www.bio.cz - provize 7%
www.mijashop.cz - provize 10%
www.mwl.cz/shop - provize 5%. studenti 2,5%
www.kramky.cz - provize ?%

www.stankar.cz - provize ? trochu slozitéjSi a jinak
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www.aukro.cz - provize ? trochu slozitéjSi a jinak
www.malickosti.net - provize ? - piSou. Ze bezplatné
www.bizuterie-online.cz - provize ?
www.zlateceskerucicky.cz - provize 10%
www.creativeclub.cz - provize trochu jinak



http://www.handicraft.cz/2012/05/handmade-prodejni-portaly/
http://www.webtrziste.cz/
http://www.potvor.cz/
http://www.tisicveci.cz/
http://www.umcentrum.cz/
http://www.simira.cz/
http://www.simira.cz/lesan
http://www.fler.cz/
http://www.kreativnigalerie.cz/
http://www.mimibazar.cz/
http://www.bio.cz/
http://mijashop.cz/
http://www.mwl.cz/shop
http://www.kramky.cz/
http://stankar.cz/
http://ebay.com/
http://flickr.com/
http://aukro.cz/
http://www.malickosti.net/
http://www.bizuterie-online.cz/
http://www.zlateceskerucicky.cz/
http://www.creativeclub.cz/

www.designdock.cz - provize 9%
www.ijarmark.cz - provize ?

www.labasta.com - provize ?
www.sikovnilide.cz - provize 10%
www.kreativnivyrobky.cz - provize ?
www.dogala.cz - provize 10%
WWW.Simira.cz - provize 8%
WWW.mamca.cz - provize ?%
www.svobodnepodnikani.cz - provize ?%
www.maxbere.cz - ?%
www.riel.cz/ - provize 9%

https://www.prace-z-domu.com/seznam-handmade-portalu-v-cesku/

4.3 Marketing tools used

Where do business customers learn about businesswomen?

Od svych znamych, pres osobni doporuceni NG 64
Z Facebooku ¢i jinych socidlnich siti | NG 29
Z webovych stranek mé spolec¢nosti I 26
Zinternetu obecné I 18
Nahodné (jdou kolem provozovny) IE 7
Z platforemzZen M 6
Z vlastnich letdkd 1l 5
Z inzerce v tisténych médiich W 3
Radio, televize | 1

Nevim, nic zuvedeného W 3


http://www.designdock.cz/
http://www.ijarmark.cz/
http://www.labasta.com/
http://www.sikovnilide.cz/
http://www.kreativnivyrobky.cz/
http://www.dogala.cz/
http://www.simira.cz/
http://www.mamca.cz/
http://www.svobodnepodnikani.cz/
http://www.maxbere.cz/
http://www.riel.cz/
https://www.prace-z-domu.com/seznam-handmade-portalu-v-cesku/

Women rely on the recommendation, personal contacts and good reputation. Very interesting
is that internet tools and social networks are automatic tool of communication.

Obviously, the traditional forms of advertising and media use are for them very expensive and
therefore an inefficient way of presentation.

What forms of advertising are used by businesswomen?

Spokojenost s touto formou reklamy (T2B)

34 41 27 32 614 59%
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Propagace na Propagace na Letéky Platformy 2en  Provize za Ugast na Inzerce v Ochutnédvky, Réadio, televize Jiné Nic z
socialnich internetu osobni veletrzich éi tisténych rozdavani uvedeného

sitich doporucent jinyech médiich vzork(l
setkanich

The most commonly used tool are social networks, the internet and leaflets. It is surprising
that women use the different platforms of women for promotion their work.



What forms of Internet advertising do entrepreneurs use?
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Vlastni Fanpagena Reklamuna Propagacena Placenou Google Skrze
webové Facebooku socidlnich webovych reklamu na reklama &i jina blogy\blogery
stranky sitich (jinych, strankach (ne Facebooku placena ¢i youtubery
neZ Facebook) vlastnich) reklama na
internetu

2
—

Slevové
portaly

26
8
Jina forma Zédnou

Among the forms of promotion dominate their own websites, fan page on Facebook or

promotions on other social networks.

5. Conclusions
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- Vladni strategie pro rovnost Zen a muzi na léta 2014 - 2020



